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Conventa happ(y)enings are a passion 
for us and one we like to share with our 

hosted buyers and exhibitors. Conventa 
has a clear vision. It flourishes from our 
personal touch, which allows us to follow 
our hearts. We consider aesthetics and the 
perfection of Conventa trade show as ex-
tremely important. 

Conventa has a clear rhythm, tempo, melo-
dy and harmony, all of which is based on our 
energy and ability to change the world.

We believe that happiness stem from open-
ness, optimism and motivation.

On behalf of the Conventa team, we hope 
that you have a very successful show and 
find some time for your personal happ(y)
enings. 

Gorazd !ad, Head of Conventa marketing 

GIVE ME FIVE!

To celebrate the five-year anniversary 
Conventa invites all participants to 

make their mark on the handprint wall. 
To celebrate the five-year anniversary 
Conventa invites all participants to make 
their mark on the handprint wall. The 
meeting industry professionals, visit-
ing the show, have turned the vision of 
a regional meeting industry trade show 
into reality. To commemorate this success 
we invite Conventa visitors to leave their 
handprint on the Conventa wall at GR 
– Ljubljana Exhibition and Convention 
Centre. The Conventa handprint wall 
will therefore make a loving memory and 
freeze a wonderful piece of time.
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WHITE, WHITE CONVENTA
This year Conventa is wearing white 

colours. Fresh snow caused some 
travel problems for many of you coming 
to Ljubljana. That’s why we are very sorry 
that yesterday’s Conventa Mayors’ forum 
was cancelled. But we are already looking 
forward to Conventa and Mayors’ forum 
2014. 

Enjoy beautiful Slovenia in snow!

FOLLOW US EVERYWHERE 
WITH CONVENTA ON THE GO 

How to access the mobile page 
during Conventa? 
By going to mobile.conventa.info or  
by using the QR code. 

 
Which contents are available? 
Recent news, programme, photos, 
floor plan, list of exhibitors, more 
information about exhibitors, 
emergency contact numbers, Conventa 
Facebook and Twitter are just some of 
the information business professionals 
will be able to browse thorough when 
accessing the Conventa mobile page.

More detailed information about 
the Conventa trade show will also be 
available at the official web site.

NETWORKING AT CONVENTA

In addition to providing a business 
platform for prescheduled one-to-one 
appointments, Conventa offers a wide 
range of social and networking events. 
Each morning the exhibitors have a 
valuable networking opportunity to have 
a cup of coffee with hosted buyers half 
an hour before the official beginning of 
one-to-one meetings.

In the last hour of the show, Conventa 
participants are invited to Conventa 
mingling which is designed to accelerate 
business introductions. 

CONVENTA MINGLING

17TH JANUARY 2013, 16.00 – 17.00

Conventa mingling is this year’s 
novelty that arises from need for more 
networking opportunities at trade shows. 
It is designed to accelerate business 
introductions. Today at 16.00 you can 
exchange business cards and possibly 
get additional information for a follow 
up meeting. 

This year Conventa mingling will bring 
also an easy teambuilding programme that 
includes scissors and glue. Together we 
will focus on Juicy stories of Conventa, 
Conventa Style, Conventa Beat and 
who is who. 

Are you looking forward to joining us?
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“Conventa, as the leading business-
to-business event in the area, is 
a valuable opportunity for every 
business tourism oriented company 
from the region. We are glad that 
Conventa supports and gathers 
industry professionals at the event 
that is building tradition, know-
how and expertise for a global 
competence of the South East 
European region on the business 
travel world map. We perceive 
Conventa Wild Card Programme as 
an outstanding possibility to increase 
our brand awareness not only to 
Exploringmacedonia.com as a tourism 
portal, but in general for Macedonia 
as an unexplored MICE destination in 
the region. 

Following Conventa in the last years, 
we really appreciate the opportunity 
to be the first Macedonian PCO at 
Conventa broadening our networking 
possibilities and enriching Conventa’s 
regional list of participants.

As pointed out in the newsletter, we 
perceive Conventa as an ideal platform 
for us to meet, network and conduct 
business with professionals in the 
meetings industry. The concept of 
Conventa is exceptionally developed 
for a perfect match between hosted 
buyers and exhibitors in creating 
future success stories. As we are at 
Conventa for the first time, we expect 
to build up our business portfolio and 
conclude contracts that will raise the 
potential and interest in Macedonia as 
a MICE destination.”

Despina Kozarovska,  
Exploringmacedonia.com 

Every year the Conventa trade show 
offers meeting industry providers 

coming from countries with a lower trade 
per capita the opportunity to apply for the 
Conventa wild card. It grants the meeting 
industry providers coming from Albania, 
Bosnia and Herzegovina, Bulgaria, 
Former Yugoslav Republic of Macedonia, 
Montenegro, Romania, Serbia and 
Turkey, who had never before exhibited 
at Conventa, an opportunity to present 
their offer at the Conventa 2013 show 
free-of-charge – an opportunity worth 
EUR 3.400. This year Conventa wild cards 
went to meeting industry providers from 
Serbia and Macedonia. The first went to 
Zira Hotel Belgrade, a four star business 

hotel located within walking distance 
of downtown Belgrade and the second 
went to ExploringMacedonia.com, a 
Macedonian National Tourism portal that 
is a one-stop-shop for all travel needs. 

 “Wild card programme will give us a 
chance to explore the market outside 
of Serbia. It will give us a chance to 
connect with both clients from the 
region and our colleagues from the 
meeting industry in order to expand 
and improve our services. Zira Hotel 
is positioned as one of the best 
hotels in Belgrade due to high level 
of customer care and high quality 
catering. Our idea is to use Conventa 
Wild card programme to present our 
services to clients from the region, 
especially in order to expand the list 
of corporate clients. This will be a 
great opportunity to make potential 
clients more familiar with our 
services and facilities.”  
 
Milena !olakovi", Zira Hotel Beograd 

WHEN I THINK OF CONVENTA  
I THINK OF ...
“Excellent business and networking 
opportunities!”  
 
Vesna Jurica Market, Radisson Blu Resort & 
Spa Dubrovnik Sun Gardens, Croatia

WILD CARD FOR GREAT OPPORTUNITIES
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EXPERIENCING SOUTH EAST EUROPE
South East Europe as a meetings and 

incentive travel destination remains 
blurry on the European map. This part 
of Europe is still relatively undiscovered, 
despite the fact that it consists of 10 
countries and lies in the very heart of the 
continent.  That’s why Conventa organizes 
exciting fam trips to interesting places 
that offer you a first-hand experience.

On the first day of Conventa participants 
attended fam trip around Ljubljana – A 
cool capital for great meetings. They 
soaked up a blend of old charm and new 
cool of small but stylish Slovenian capital 
and visited Ljubljana’s best hotels and 
congress centres. After a great lunch in one 
of the capital’s best restaurants they could 
go for some shopping and even drop some 
postcards into the mailbox at the old Post 
Office. 

We hope to see you exploring Slovenia 
and Croatia at one of the following 
fam trips: 

Portoro" and Piran – Touch of the 
Mediterranean (17 – 18 January)

Lake Bled – Imago Paradisi (17 – 18 
January)

Opatija & Istria – Pearls of Kvarner bay 
(18 – 19 January)

Zagreb – The capital of Croatia (17 – 19 
January)

Maribor & Me#imurje – A Slovene-
Croatian incentive mix (18 – 19 January)

Bohinj – A piece of heaven on earth (17 – 
18 January)

“People know names of the 
countries, but it is more a question 
of demonstration of experience. 
They recognize that it is new, it 
has potential but it is the fear of 
unknown. So it is very important 
for us to keep pounding it and 
saying there is a great advantage 
in holding meetings in South East 
Europe.”

Linda Pereira, Senior Partner and CEO 
of the L&I Communications Group.
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CONVENTA OFFICIAL OPENING 
MOVIE AND MEETING STARS 
TOGETHER ON THE RED CARPET

Last night was the night of red carpet. 
On it, we could applaud award winners 
of Hall of Fame and Meeting Star Awards 
and the whole event was accompanied 
by films. And not just any movies from 
the Hollywood’s treasury, but films from 
Southeast European countries that bring 
real life of their residents, music that 
touches every soul, and videos that glorify 
the beauty of this region. Like every year 
before, we ate well and drank selected 
drinks, met our friends and business 
partners and enthusiastically welcomed 
those who left the biggest impression in 
the meetings industry in the last year.

About the atmosphere with great 
Moonlightning Orchestra in Cankarjev 
dom and the opening, photos are telling 
the most!

ROCKIN’ THE WORLD AT CONVENTA 
AFTER PARTY

This year at the party at the Klub in 
Cankarjev dom, which followed the 
opening, we focused especially on 
partying and having fun. With the band 
CoverLover we relived our rock youth 
and with delicious domestic beer we 
thoroughly rocked the dance floor. It was 
hard to stop us!

20
DELICIOUS

 YEARS  
OF VIVO 

CATERING

VIVO Catering, the pioneer of thematic catering in Slovenia, in terms of innovation 
currently ranks among the top three catering services of South East Europe. We 
sincerely congratulate them for 20 years of their success, and for being highly 
appreciated from numerous clients of protocol banquets and from many world 
celebrities, including Bill Clinton, Kevin Costner, Monica Belucci and David Guetta. 
A very special compliment to VIVO catering’s quality was the trust in their topmost 
service at the visiting of British queen, which is yet an additional reason for us to be 
very proud to have them at Conventa show.



6

2AWARDS & PRIZES

Last night at the official Opening of Conventa in Cankarjev dom we also presented the 
“Hall of fame” and “Meeting Star” Awards. Today we present to you the winners, which 
were chosen by an international jury and their first impressions after taking the prize. On 
behalf of Kongres Magazine and all organisers we congratulate to them!

Hopefully their star will be shining for a long time!

KEMPINSKI PALACE HOTEL 
PORTORO$ was rated as the best hotel 
in the category LUXURY MEETINGS 
RESORT HOTEL OF THE YEAR. It 
collected 4.77 points.

The Hotel Kempinski is, simply put, a 
great hotel. After the renovation it not 
only offers to guests superior services at 
kempinski standards, but also has a unique 
look and style that reflects its legendary 
character and Habsburg elegance. In 
addition, at the hotel they understand the 
concept of hospitality at the very highest 
level extremely well. 

“The Meeting Star award shows a 
valuable tribute to the dedication 
and professionalism of our team, 
offering an outstanding product, 
impeccable service and genuine 
Kempinski experience blended with 
warm Slovenian hospitality. It is a 

CONGRATULATIONS!

With the award CONVENTA HALL OF 
FAME organisers each year reward an 
individual who, with his extraordinary 
and invaluable efforts, made his mark and 
affected the development of the meetings 
industry. 

This year’s recipient of the award 
and entry into the “Conventa Hall of 
Fame” is Barbara Vajda, who as the 
Director of the Ljubljana Tourism 
has been co-operating strategically 
and has had an operational role in 
the development of Conventa and 
the promotion of Ljubljana as a 
convention destination.

For more than 25 years, Ljubljana has 
been active in the field of international 
meetings and is one of the leading 
convention destinations in South East 
Europe. Convention Bureau Ljubljana 

the first registered supplier of convention 
services. This year the “Conventa Early 
Bird” award goes to the Le Meridien Hotel 
Lav Split, exhibitor, who has submitted 
their application already in May 2012.

CONVENTA HALL OF FAME

MEETING STAR AWARDS

actively and successfully promotes the 
destination and within the “Ljubljana 
Strategic Bidding Team” is connecting 
key players at the capital city level. In 
the past year, Ljubljana has made major 
steps towards the integration and co-
operation in the international promotion 
of Ljubljana as a convention destination. 
At the same time, Conventa has become a 
central marketing event of the Ljubljana 
Convention Bureau, which ensures a 
proper place and role in the promotion of 
convention activity in Slovenia and South 
East Europe to the trade show.

Organisers of Conventa appreciate the 
support of all partners and suppliers of 
congress services. Since their trust and 
loyalty are especially appreciated and 
important for the development of the 
event, Conventa annually awards the first 
application to the business trade show - 

proof for our efforts constantly to 
exceed guest’s expectations and turn 
every event into an unforgettable 
success. Last but not least the award 
is a further recognition that the 5* 
Superior Kempinski Palace Portoroz 
is the leading hotel for meetings and 
events not only in Slovenia but as well 
in the whole region. “

Violeta Milusheva, Director of Sales & 
Marketing
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HOTEL ESPLANADE was rated as the 
best hotel in the category LUXURY 
CITY MEETINGS HOTEL OF THE 
YEAR. It collected 4.78 points.

 
 
 
 
 
 
 

The hotel is an excellent choice for 
business and congress guests and is 
probably the regional flagship in terms 
of service quality, customer care, prestige 
and image. Staying at the hotel is a special 
experience, with a package that gives you a 
feeling of luxury. 

‘This prestigious award is true 
recognition of our intention in 
providing a supreme service to our 
clients and guests and it is a great 
achievement indeed, it makes us very 
proud. It’s a real testament to the 
quality of the hotel and recognition 
that it continues to hold a leading 
position, both locally and globally, 
in the luxury hotel sector. Esplanade 
Zagreb Hotel has always been an 
icon of the City - the symbol of 
warm, friendly, discrete, elegant 
and professional service. Therefore, 
it’s our duty to continue to preserve 
the high reputation of the hotel, 

maintaining high standards of service 
and accommodation and high quality 
food and meeting facilities.’

Ivica Krizmani", General Manager at the 
Esplanade Zagreb Hotel

HOTEL DUBROVNIK PALACE was 
rated as the best hotel in the category 
PREMIUM MEETINGS RESORT HOTEL 
OF THE YEAR. It collected 4.41 points. 

At the Hotel Dubrovnik Palace you wonder 
how little is needed to move from being 
a solid hotel to something special and 
collecting numerous awards. Firstly, it 
is about the quality of services, as well 
as about marketing that was excellently 
prepared around the hotel and is reflected 
in its increased profile. We ranked it 
among the top premium congress hotels 
in the region, where the emphasis is not 
only on the environment but on quality. 
In almost all respects a modern hotel and 
definitely a good choice among the many 
options in Dubrovnik. 

GRAND HOTEL UNION EXECUTIVE 
was rated as the best hotel in the 
category PREMIUM CITY MEETINGS 
HOTEL OF THE YEAR. It collected 4.45 
points. 

Taste of congress organisers is 
unpredictable and it is difficult to follow, 
but the selection of the Grand Hotel 
Union is certainly perfect. Due to excellent 
convention rooms, friendly staff and the 
flexibility of course. Ljubljana Congress 
offer is dominated by the Grand Hotel 
Union. Top hotel for congress gourmets 
and a true flag bearer of the Ljubljana’s 
hotel congress offer since 1905. 

“We are delighted and honoured to 
receive this award. It demonstrates 
our commitment to exceed excellence 
in offering the finest in hospitality, 
service and upscale accommodation 
within a highly competitive industry.”

Grand Hotel Union Ljubljana
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LJUBLJANA was rated as THE BEST SE 
EUROPE MEETING DESTINATION. 

 
 
 
 
 
 
 

Ljubljana has comparative advantages 
and the experience necessary to occupy 
a better position in the market of 
Eastern and South-Eastern Europe in 
particular. Analysis of the relevance 
and effectiveness of competitiveness 
factors of the convention destination, 
Ljubljana reveals that the location factor, 
conference facilities and outside congress 
activities, are assessed as successful 
and are at the same time important for 
the competitiveness of the destination. 
Ljubljana less successfully meets the 
criteria of accessibility, quality of service, 
information or image, local support, 
accommodation facilities, which are 
all rated as very important factors of 
competitiveness. Given that it is precisely 
these criteria that play an extremely 
important role in choosing the destination 
and hence its positioning on the 
international market, they should be given 
more attention in the future.

GRAZ  was rated as THE BEST SE 
EUROPE MEETING DESTINATION. 

 
 
 
 
 
 
 

International Congress guests, probably 
because of the mighty shadow of Vienna, 
do not expect much of Graz, but in 
the end, they are pleasantly surprised. 
Graz has for many years been a model 
of congress destination marketing 
and management. If we look from 
the perspective of public and private 
infrastructure, Graz is the most developed 
regional convention destination. Only 
five years ago regional competitors 
would qualify behind the second largest 
Austrian city, but recently the gap has been 
significantly reduced. The new capitals on 
the territory of the former Yugoslavia have 
taken from it its supremacy and because of 
this, on the ICCA scale it is now ranked on 
lower places. The centre of culture, cuisine, 
design, creativity, technology and much 
more, which embodies Graz is far from 
saying the last congress word.

ZAGREB was rated as THE BEST SE 
EUROPE MEETING DESTINATION. 

 
 
 
 
 
 
 
 
 
 
 

Zagreb generally makes a good impression 
on the visitor. The impression is sometimes 
interrupted by ragged facades and sporadic 
traffic chaos, which is the result of the 
size of the city. Generally, the city is safe, 
clean, comfortable and friendly to congress 
participants. The good ratio between price 
and quality is especially attractive; this has 
a positive impact on the competitiveness 
of the destination. It is not surprising that 
in the last year Zagreb has become a true 
hit on the Croatian tourist scene and no 
longer just a transit stop on the way to 
the Adriatic. With proper marketing and 
the development of network of partners, 
Zagreb will continue to position itself as the 
leading Croatian and regional convention 
destination. As its main advantage, I would 
highlight the compactness and high quality 
of hotel accommodation, which combined 
with cultural and historical heritage, is the 
formula for success. Everything is seasoned 
with the right dose of metropolitan 
character and friendliness of the locals.
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HOW SUSTAINABLE ARE YOU?
As we mentioned in yesterday’s Daily, 

Conventa’s Sustainability programme 
highlights 15 sustainable practices 
implemented at the Conventa show. We 
still invite participants to follow these 
actions. If you carry out at least three 
sustainable initiatives, you will enter 
our competition for a chance to win 
sustainable experiences in the region of 
South East Europe. 

In yesterday’s Daily we disclosed 8 
of sustainable guidelines, the rest of 
them are here. 

1. All catering providers give 
preference to locally-grown organic 

ingredients and therefore reduce food 
miles and support local economies. 
Taste locally grown and produced food 
at Conventa luncheon marked with the 
Sustainability@Conventa sign and lessen 
our impact on the environment. 

2. A small dietary change can make 
a big difference. At Conventa 

luncheon give preference to a healthy 
vegetarian option and reduce CO2 
emissions. 

3. During your visit of Conventa, take 
the energy-saving option of not 

having sheets and towels changed every 
day. In this manner you can contribute 
to saving laundry energy and water. And 
do not forget to turn off the lights, air 
conditioning and television when you 
leave your room.

4. Take advantage of the Conventa 
mobile page and help us continue 

to reduce paper usage at the trade show. 
All relevant information, presentations 
and trade show materials are available 
electronically for download. 

5. Help us reduce paper use and 
browse the Conventa floor plan 

on the interactive touch-screen boards. 
The interactive digital boards allow you 
to access the list of exhibitors and check 
out the floor plan without the use of 
paper.

6. As a young meeting industry 
region we are in the course of 

training - expanding our knowledge and 
gaining experiences in sustainable event 
management. If you have any advice on 
how to make further steps in organising 
sustainable meetings, we would love to 
hear it. 

7. Familiarize yourself with 
sustainable management of 

the Conventa trade show. For more 
information visit the Conventa website 
www.conventa.info.   

If you complete at least three sustainable measures, you can submit your business 
card to be included in the prize draw taking place at Conventa mingling on 
Thursday at 4 p.m.. 
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BLUE INCENTIVE IDEAS:  
VILLAGE MEETINGS (CONGRESS) 
MARKET IN DOLSKO

Village Market in Dolsko is an original 
socially responsible programme. It is about 
an offer by the local community, which in 
the form of original social programmes 
and locally produced food is prepared 
for foreign conference guests. With the 
programme we encourage local residents 
to create sustainable self-sufficiency. 

At the village meetings market there is 
always accompanying musical and cultural 
programme with display of inhabitants’ 
customs. Congress participants can get 
souvenir gifts under the brand of “Straight 
from the land”.

Providers can be viewed at the website 
www.nadezeli.si

CSR: With the event you will experience 
the pulse of rural environment, have 
direct contact with food producers and 
contribute to the promotion of naturally 
grown local food. At the same time you 
will directly help local associations and 
the network of 50 local providers in 
municipalities in the Heart of Slovenia.

Best time of the year:  
April to November  
Minimum/maximum number of 
participants: 100 – 800 
Duration: 3 - 6 hours  
Distance:  Dolsko, 16 km from the city centre  

ORIGINAL INCENTIVE IDEAS: 
FESTIVAL WINE INCENTIVE TOUR 

Programme for those who appreciate the 
hard work of winegrowers and winemakers 
and would like to meet the awarded and 
the best winemakers from the Slovenian 
wine festival in person. The organisers 
are going to take you to the Slovenian top 
wine estates, where you will taste selected 
samples, taste authentic local delicacies 
and wine and in addition to culinary 
pampering at the chosen location you 
are going to experience a teambuilding 
workshop led by a selected winemaker. You 
can choose among all the most important 
Slovenian winemakers and top ones from 
neighbouring countries.

What you will experience: an authentic 
incentive experience in the home 
environment and in the context of active 
learning about Slovenian wines and the 
culinary art. At the same time this is a 
relaxation and an escape from the urban 
environment. You will get to know passion, 
love and hard work as a formula for success 
in the wine and all other businesses.

Best time of the year:  
All year around   
Minimum/maximum number of 
participants:  6 – 30 
Duration:  6 - 12 hours 
Distance: All wine regions of Slovenia 

www.slovenskifestivalvin.si
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Before this year’s Conventa, we took 
some time to chat with one of our part-

ners, who are in the congress business of 
Slovenia from its early beginnings. Since 
1981, the Jezer#ek family has been the 
first, the innovator, leader and trendset-
ter in the catering business of Slovenia. 
Decades of work, a change of generation 
and thousands of events later, they are still 
doing their best to stay there. Now their 
ambitious plan is to go abroad.

 The business has grown from a simple 
garage start-up contract caterer to a large 
scale, protocol and corporate event cater-
ing company, a boutique hotel, restaurant 
and culinary academy. The founder, Mr. 
Franc Jezer%ek, has been there for three 
decades and finally the transition of the 
family management to the new generation 
has been accomplished. In 2012, the young 
management team took over the steering 
wheel.

The Managing Director, Mr. Martin 
Jezer%ek, told us: “The tradition and the 
family have set roots for the international 
ambitions we now have. We are young, we 
know the business we do, we are competi-
tive and I don’t see a reason for not going 

NEW CHALLENGES AHEAD WITH CREATIVE 
CULINARY SOLUTIONS

abroad! We have had help from Swiss and 
British catering business experts to plan 
the strategy and now it’s time to start the 
path ahead of us.”

 The company’s vision is clear. To be a 
client’s most reliable and flexible partner, 
to provide creative culinary solutions and 
personalized experiences. They wish to 
remain the event catering market leader 
in Slovenia, to become the event catering 
market leader in the South East Europe 
and to develop into one of the top 10 event 
catering companies in the EU.

Jure Jezer%ek, the Business Direc-
tor, commented: “In a way we already are 
international. In the last two years we 
organised catering in almost 20 European 
countries, but mostly for Slovenian clients. 
It is time to find foreign clients. When we 
talk to them, we see that at the beginning 
they are skeptical. Once they meet us, they 
realise that we have the necessary experi-
ence, that we are reliable and they get 
interested.”

For Jezer#ek Catering the year 2013 is 
very important. They are the official cater-
ing partner of EuroBasket 2013, one of 

the biggest European events of the year, 
where 56.000 meals will be served only for 
the VIP, media and staff, all at the high-
est level. Being a partner of EuroBasket is 
also a great opportunity to host potential 
international sport hospitality organisers 
and buyers. Jezer#ek Catering will take this 
opportunity for the official launch of the 
international division.
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Tradition of Excellence and  
Comfort since 1905 
The Grand Hotel Union is the renowned 
address of celebrities and major Ljubljana’s 
events. When it was built in charming Art 
Nouveau style in 1905, the Grand Hotel 
Union was considered one of the most beau-
tiful and modern hotels in this part of Eu-
rope. Located in the heart of the Ljubljana 
city centre and just a few steps from the old 
part of the city, business district, govern-
mental areas and major sights, this hotel 
provides its guests with the highest level of 
personal service, as well as utmost comfort.

What make us special 
The Grand Hotel Union consists of two 
connected parts, Executive and Business. 
They offer together 327 hotel rooms with 
exclusive accommodation with modern 
technical equipment, tailored to the needs 
of today’s travellers. The 133 rooms in 
the Grand Hotel Union - Business provide 
guests with a combination of modern 
and elegant design, comfortable beds, 
large working surfaces, LCD screens and 
a specialty – massage chairs.  Grand Hotel 
Union Executive recently upgraded 194 
hotel rooms. The rooms have been given 
a new softness thanks to the use of subtle 

GRAND HOTEL UNION, HOTEL & CONFERENCE 
CENTRE, LJUBLJANA

but high-quality fabrics and signature Art 
Nouveau Style detailing. Guests can visit 
the wellness area with the top floor indoor 
swimming pool, saunas and fitness room.

Tailor made events  
The Grand Hotel Union is the largest 
congress hotel in Ljubljana and boasts 
the stunning Grand Union Hall with over 
11 meters ceiling height and which may 
accommodate up to 800 delegates in re-
ception style. The conference area in total 
includes 21 halls with the area of 3,150 
square meters with state-of-the-art tech-
nology and natural daylight. The hotel 
provides outstanding cuisine and has an 
excellent offer for receptions, business 
lunches, gala dinners and other important 
functions. Great importance of the cuisine 
is given on the local and seasonal F&B 
products. 

Launch your event into lovely Ljublja-
na with us 
The Grand Hotel Union **** belongs to the 
Grand Hotel Union Group, a hotel company 
with four best Ljubljana City Centre located 
and easily accessible hotels offering togeth-
er 500 modern equipped hotel rooms and 
suites in various categories and 30 state-

of-the-art conference facilities, meeting 
rooms, boardrooms and free WIFI access 
throughout all hotels & conference halls.

Contact us directly and arrange your 
personal appointment:

 
 
 
 
 
 

Grand Hotel Union, Hotel and Conference 
Centre, Miklo#i$eva 1, 1000 Ljubljana 

Phone: +386 1 308 1270 
E-mail: hotel.union@gh-union.si 

Web: www.gh-union.si
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Slovenians blend into their character 
the efficiency and slightly reserved 
nature of the Austrians together with a 
drop of Mediterranean spirit absorbed 
from the Italian neighbours, wpapped 
up into their Slavic soul. They are proud 
of their boutique country and capital 
city, which can both be depicted as a 
chocolate box with a big assortment of 
delights. 

Although Ljubljana has been present on 
the European conference map for more 
than three decades, it is still regarded as a 
relatively new destination. In 2011 % for the 
third time in the decade, Ljubljana entered 
the world’s top 50 conference destina-
tions according to ICCA statistics, which 
underlines its long-term orientation to the 
association meetings market. The leading 
meeting industry players have recently 
joined forces in a public private partnership, 
the “Ljubljana Strategic Bidding Team” 
- LSBT. Its aim is to secure more interna-
tional congresses, primarily with 500+ dele-
gates, for the Slovenian capital, and enhance 
its competitiveness. 

Ljubljana is a small, yet stylish city of cul-
ture, history and gastronomy, offering a 
blend of old charm and new cool and a 
relaxed atmosphere that is both Central 
European and Mediterranean. With a popu-
lation of about 280,000, it is a compact and 
logistically stress-free destination with 
vast pedestrian zones, with many sights be-
ing within walking distance. In their free 

CONGRESSES, MEETINGS AND INCENTIVES 
UNDER THE DRAGON’S WING*: LJUBLJANA, 
THE CAPITAL OF SLOVENIA

time, delegates like exploring the narrow 
streets in the Old Town and along the river-
banks, which are lined with cozy restaurants 
and bars where they can easily meet and 
network with peers.  

The conference facilities are well-structured, 
including the two largest venues in Slovenia, 
CD Congress Centre (max 2,000 seats, 
auditorium style) and the Ljubljana Ex-
hibition and Convention Centre (max. 
2,200 seats theatre-style). Several well-run 
convention and meeting hotels in the 5 to 
3 stars range complement the two above.  
A host of delightful special event venues – 
mainly museums and galleries, are available, 
and probably the highest demand goes for 
the Ljubljana Castle, which is of medieval 
origin. It dominates the city’s skyline and 
offers flexible function areas both inside 
and outdoors. An enticing food and wine 
experience based on fresh local ingredients, 
ranging from simple and genuine traditional 
cuisine to fine dining, round off the picture. 

Ljubljana also represents an ideal departure 
point to reach many of Slovenia’s nearby 
attractions, among which are also attractive 
settings for creative incentive and outdoor 
programmes. The diversity of experiences 
close to the capital, even at only a half an 
hour’s drive, can definitely enhance and 
bring added value to a meeting, conference 
or incentive.

Green Slovenia, proud of its well-preserved 
nature, is a EU member and is in the Euro-

zone.  With a maximum of two hours’ flight 
to the major European hubs, most  are oper-
ated by the national carrier – Adria Airways, 
which is a Star Alliance member and there-
fore offers their Meetings Plus and Conven-
tion Plus products.

To learn more in no time you are welcome 
to download “A Key to Ljubljana for Meet-
ing Planners” and “Tips for Incentives – 
Ljubljana & Central Slovenia” from www.
visitljubljana.com/meetings or contact 
the Ljubljana Convention Bureau at conven-
tion@visitljubljana.com

* The dragon is a symbol of Ljubljana and is 
depicted in its coats-of-arms; it is connected to 
legends, bridges and found in details around 
the city.. sometimes even in a live version, as a 
mascotte!
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The BEST WESTERN PREMIER HOTEL 
SLON is the premier business tourism 

venue in Ljubljana. It is located in the most 
central area of Slovenia’s beautiful capital 
city and last year celebrated 460 years of 
tradition in hospitality. It is only a few 
steps away from the old city core, Ljubljana 
castle and all the main city sights, as well 
as the city’s government and financial 
district. 

This modern 4-star superior hotel offers 
168 comfortable and well-appointed rooms 
with all the modern facilities and ameni-
ties that a business guest comes to expect. 
The hotel offer includes an in-house 
Health Club, with state of the art Fitness 
room open 24/7, equipped with Techno-
gym machines and relaxing saunas.

There are extensive facilities for business 
functions; a versatile array of five con-
gress halls provide accessible and flexible 
conferencing for up to 250 participants, 
backed up by a professional team to ensure 
the success of your event. With the recent 
refurbishment of the conference facilities, 
the hotel has acquired stylish, flexible and 
multi-functional conference space and 
state of the art technical equipment. The 
hotel’s kitchen can prepare culinary de-

THE BEST OF BUSINESS TOURISM  
IN LJUBLJANA

lights to suit a wide variety of needs - from 
working breakfasts and business lunches, 
to receptions, parties and gala dinners. 
In 2012, Restaurant & Lounge Slon was 
awarded Ljubljana Quality Award as one of 
the best eating-places in Ljubljana.

In Ljubljana,Hotel Slon is an institution in 
business hospitality; celebrating 460 years 
of tradition, offering multipurpose confer-

encing facilities combined with comfort-
able accommodation and excellent cuisine 
at an elite location.

Kompas has come a long way - from a 
small company founded in flourishing 
1951 to the leading DMC in the Adri-
atic region six decades later. Creating 
and running successful meetings and 
conferences is an art in itself, and 
one that requires a fully professional 
and experienced partner. We are com-
mitted to use all of our creativity and 
expertise to make every service at 
least perfect.

Running a successful business in one of 
the most engaging and creative but also 
demanding industries can sometimes be 
challenging, but we love every part of it. It 
promotes cooperation and understanding, 
especially in times of uncertainty and eco-
nomic challenges we are facing. However, 
we keep on finding ways, together with our 
partners, to develop new programes and 
new ideas. KOMPAS MICE achieves that. 
And it remains our priority.

KOMPAS  ONESTOPSHOP
Which are the challenges Kompas is 
facing as a DMC in the region?
 Kompas’ main challenge is to bring to-
gether all service providers contributing 
to our products: airlines, coach and other 
transport companies, hotels, restaurants, 
guides, national and local congress and 
tourism boards, and everyone else that 
bring extra value to our customer services. 
In doing so, it is crucial that we strive to-
wards maintaining premium quality, not 
only in Slovenia, but also throughout the 
region where Kompas operates with the 
aid of its own subsidiaries or other part-
ners. At the same time, this enables us to 
set the standards shared by all stakehold-
ers at corporate level. We also place great 
importance on quality control before, 
during and after the events we provide 
services for. 

Why should a client choose Kompas as 
their DMC?
The greatest advantage for Kompas’ clients 
is that they can completely rely on our 

company to find, discover, compare and 
arrange everything they need to organise 
a congress, other business events or incen-
tives. It is safe to say that Kompas is in fact 
‘a One Stop Shop’. The years of experience 
and the knowledge Kompas has gained 
in the past six decades have secured our 
status of the number one travel company 
in the region. Our team consists of highly 
motivated, professional, responsive and 
specialised staff, which is a key vantage 
point in this day and age. All of the above 
are a prerequisite for our company to be 
able to fully appreciate the clients’ expecta-
tions; based on this understanding, we can 
work hand in hand to create a product of 
great quality at competitive prices, thus 
conjuring up an unforgettable experience 
for the final customer.  

Ms Juri%evi&, Vice-President of the Man-
agement Board of Kompas d. d. 
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Co-organisers and international partners:

Official partners:

Technical organizer:

Organizer:
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