
Why coffee? People in SEE countries 
are known as big coffee drinkers. 

Coffee houses across the region are the 
centre of social interaction and a lot of 
business is made over a cup of coffee. It 
is also one of the most popular drinks 
served during business meetings and 
many workers like to start their day 
with a cup. Although Turkish coffee, the 

most popular type of coffee in SEE, is very 
strong, coffee lovers drink it from 3 to 5 
times a day.  
That’s why Conventa welcomes people that 
work in the meeting industry with an invi-
tation for a cup of coffee. It is synonymous 
with successful business, or at least with 
pleasant moments spent with creative and 
open people of SE Europe. Welcome to the 
5th Conventa where you and your col-
leagues are able to enjoy your favourite 
cup of coffee in a great atmosphere. 
Celebrate with us!

Conventa is a focused and serious business-
to-business event bringing together over 
130 meeting industry providers and 
more than 200 carefully selected hosted 
buyers from all over Europe. At Conventa 
all stereotypes about the region of South 
East Europe are blown away so it is a 
great opportunity to really get to know 
this beautiful part of the world.  After the 
first four years of continued growth and 
strengthening its position, Conventa enters 
its fifth year with satisfaction knowing 
it is on the right path to gradually raise 
awareness oh SEE. 

CELEBRATING THE 5TH CONVENTA 
WITH A CUP OF COFFEE

5TH SOUTH EAST EUROPEAN EXHIBITION FOR MEETINGS, EVENTS & INCENTIVE TRAVEL                               16. 01. 2013
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CONVENTA BY NUMBERS

In 5 years Conventa attracted
1,139 international hosted buyers 
from 36 countries
and hosted
616 exhibitors
from 11 countries of SEE. 
---------------------------------------------
In 2013 there are
more than 230 hosted buyers
from 26 European countries
and 138 exhibitors
from 10 SEE countries.

»Conventa in its fifth edition is a 
big achievement for the region of 
South East Europe. It has made 
Europe aware of the potential of the 
region for the meeting industry. 
We are confident that SE Europe 
is an attractive destination for 
meetings and incentives with a great 
potential« shares Miha Kova!i!, Director 
of the Slovenian Convention Bureau and 
Organiser of Conventa. 

Following the most successful form of 
selling and building personal relationship 
with meeting industry clients, the 
focus of Conventa trade show will stay 
on prescheduled one-to-one business 
appointments between hosted buyers and 
exhibitors; whereas hosted buyers attend a 
minimum of ten one-to-one appointments 
per day. 

»We believe that besides all 
advantages of our digital world, to 
meet buyers in person is still the 
best base for future co-operation« 
explains Michaela Widnig-Tiefenbacher of 
Dorfhotel Schönleitn.
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To mark the first editions of the main 
regional trade show, the Conventa 

programme is enriched with five novelties: 
Conventa mingling, Conventa Mayors’ 
forum, SEEPCO meeting, Conventa case 
study and “Give me five”.  
 
Join us in celebrations!

CONVENTA MAYORS’ FORUM: 

16th January 2013, 11.30-13.00

To politically highlight the economic and 
social impact the meeting industry has on 
destinations, Conventa invited mayors of 
South Eastern Europe to attend the first 
Conventa Mayors’ Forum in January 2013. 

The Conventa Mayors’ Forum hopes to 
strengthen the co-operation between 
destinations and consequently increase 
the impact of meetings and events on 
the economy of destinations. The Forum 
provides an opportunity for mayors 
to participate in discussions about 
the importance of meeting industry 
for destinations and network with 
participants. The mayors of key meeting 
industry destinations of South East 
Europe are to attend the Conventa Mayors’ 
Forum today at 11.30.

ANYTHING NEW COMING DOWN 
CONVENTA’S WAY?

CONVENTA MINGLING

17th January 2013, 16.00 – 17.00

FOLLOW US EVERYWHERE 
WITH CONVENTA ON THE GO 

How to access the mobile page 
during Conventa? 
By going to mobile.conventa.info or  
by using the QR code. 

 
Which contents will be available? 
Recent news, programme, photos, 
floor plan, list of exhibitors, more 
information about exhibitors, 
emergency contact numbers, Conventa 
Facebook and Twitter are just some of 
the information business professionals 
will be able to browse thorough when 
accessing the Conventa mobile page.

More detailed information about 
the Conventa trade show will also be 
available at the official web site.

The first novelty arises from need for 
more networking opportunities at trade 
shows. Conventa mingling is designed 
to accelerate business introductions. 
It facilitates the meeting of Conventa 
participants who may not have had the 
opportunity to exchange information. 
Conventa participants can exchange 
business cards and possibly get additional 
information for a follow up meeting. 

This year’s mingling will be held on 
Thursday afternoon. You can read more 
about it in tomorrow’s Conventa Daily. 
Be sure it will be a lot of fun and new 
friendships. 

The Forum will be led by Dieter Hardt-
Stremayr from Graz Tourismus und 
Stadtmarketing. Welcome!

GIVE ME FIVE!

To celebrate the five-year anniversary Conventa invites all participants 
to make their mark on the handprint wall. To celebrate the five-year 
anniversary Conventa invites all participants to make their mark on the 
handprint wall. The meeting industry professionals, visiting the show, have 
turned the vision of a regional meeting industry trade show into reality. 
To commemorate this success we invite Conventa visitors to leave their 
handprint on the Conventa wall at GR – Ljubljana Exhibition and Convention 
Centre. The Conventa handprint wall will therefore make a loving memory 
and freeze a wonderful piece of time.

“The fact that I come to the Con-
venta show and find all partners 
from the region at the show, means 
I can do in an hour, maximum two 
days, what would take me five days 
or even more to do, as I would have 
to travel among different countries 
in the region. So in this way I can 
bring South East European coun-
tries together; all partners are at 
the table and I can seal the deal in 
a couple of hours,” enthuses Linda 
Pereira, Senior Partner and CEO of the 
L&I Communications Group. 
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CONVENTA CASE STUDY  
IN A BOOK

Tony Rogers, Managing Director of Tony 
Rogers Conference & Event Services 
Ltd and Visiting Fellow to the UK 
Centre for Events Management at Leeds 
Metropolitan University, will launch the 
new edition of his book ‘Conferences 
and Conventions: A Global Industry’ at 
Conventa.

‘Conferences and Conventions: A 
Global industry’ editions provide a 
comprehensive, in-depth analysis of the 
international conference industry and 
examine the industry’s origins, structure, 
economics, career opportunities and future 
development. Books are illustrated with 
case studies and examples from around the 
world. The new, third edition of the book, 
will also include 2 Conventa case studies 
showing the business model and idea 
behind the show.

The book launch and signing will be held at 
Conventa where Conventa participants will 
be the first to have a chance to get their 
hands on a copy of the new edition.  

 

WHEN I THINK OF CONVENTA  
I THINK OF ...

“The answer to this question is an 
easy one – cute booths and stands, 
all made in organic wood materials. 
The entire concept of the Conventa 
is about going green and organic. 
And that can be seen in all aspects 
– materials used to build stands, 
food and drinks served at breaks, 
stationary used during the Fair, 
collaterals.

Another “first thing” is the feeling 
of being very comfortable, cosy, 
almost like at home.” 
 
Tatjana Joksimovic, Serbia Convention Bureau, 
Serbia

HOSTING SEEPCO MEETING

15th January 2013, 14.00-16.30, 
Cankarjev dom

PCO agencies are the motor of the meeting 
industry that generates high added value 
for partners and destinations. In order to 
successfully overcome today’s challenges 
PCOs of South East Europe are facing, in 
2012 an initiative was given to create an 
organisation that links them, gives them 
a chance to exchange experience and work 
together in overcoming these challenges.

In August 2012 PCOs from South East 
Europe met in Belgrade, Serbia, and 
discussed the idea of establishing SEEPCO, 
a voluntary non-profit professional 
organisation that aims to extend the 
promotion of PCOs and strengthen their 
position in the region. The idea was very 
well received and the formation of the 
organisation is now under way. 

Yesterday, in the context of Conventa, 
the second SEEPCO meeting took place in 
Cankarjev dom. They discussed the future 
cooperation of PCOsof the South East 
European countries. 

WHEN I THINK OF CONVENTA  
I THINK OF ...
“Welcoming Ljubljana and a  
proactive Conventa team.” 
 
Ozren Kova!evi", Le Meridien Lav Split, Croatia
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GAINING NEW KNOWLEDGE AT CONVENTA

15th January 2013, 17:00 – 19:00, 
Best Western Premier Hotel Slon

The first day of Conventa, 15th January 
2013, was dedicated to expanding the 
pool of knowledge. The participants had 
a chance to attend a plenary session titled 
“How best to work with European 
agencies”. The session explored what 
agencies are looking for from destinations, 
DMCs, venues, convention hotels and 

15th January 2013, GR

The Forum is one of the premier 
educational programmes in the meetings 
industry calendar and over 4.600 students 
have benefited from the experience since 
it began in 2003. Students from Slovenia, 
Italy, Austria, Serbia, Montenegro and 
other countries of South East Europe 
participated at the Future Leaders Forum 
free-of-charge.

Students attending yesterday’s Forum were 
listening to some of the leading speakers 
in the industry such as Miguel Neves, 
Knowledge and Social media manager at 
IMEX Group, Miha Kovačič, CEO at the 
Slovenia Convention Bureau, Gorazd Čad, 
Owner of GO.MICE, and Maja Špindler, 
Marketing Director at NHT Global.

They also had a great opportunity to 
prepare their Elevator Pitch with a 
challenge to sell a destination to a specific 
client with specific needs and to talk to 
industry professionals at round tables.

Today students have a chance to visit the 
Conventa show and see how different 
countries promote themselves. All in all, 
it is a wonderful experience and all the 
students found it informative and fun.  

CVBs. It specifically examined how 
agencies measure success when working 
with a destination and its supply chain, 
discuss and debate those issues which are 
of importance in economically challenged 
business environments in order to assist 
the audience to reflect and review whether 
their existing marketing and business 
development strategies are aligned 
with needs of leading agencies for being 
successful. 

Conventa Academy

IMEXMPIMCI Future Leaders Forum

At the Academy which was moderated 
by Paul Kennedy, Kennedy Integrated 
Solutions, we listened to an interesting 
conversation between Michael Foreman, 
Chairman of the Association of British 
Professional Conference Organisers, Angie 
Mason, Absolute Corporate Events, and 
Francesca Manzani, AIM Group. 
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GOING GREEN

BE SUSTAINABLE. IT’S SO EASY.

We’re proud that Conventa has 
succeeded in becoming fully 

committed to reducing negative 
environmental impacts of the trade show. 
By implementing sustainable practices, we 
managed to add value for all participants 
and the local community.

But there always remains the question 
whether the participants notice and 
value the effort we put in our sustainable 
programme. That’s why at Conventa 2013 
a further step in implementing green 
practices is made. This time Conventa 
wants to engage all participants in 
sustainable endeavours. 

HOW?

The Sustainability programme highlights 
15 sustainable practices implemented at 
the Conventa show and invites participants 
to follow these actions. For instance, 
participants are invited to return their 
lanyards at the end of the trade show, 
so they will be donated to the Care 
Centre Draga, a residential care centre for 
people with disabilities. The protégés will 
use these lanyards to carry their special 
augmentative aids, which help them express 
their thoughts, needs and wants.

The Conventa team invites you to take part 
in our sustainability programme and mark 
sustainable measures you have taken. 

You just have to follow (some of) 15 easy 
sustainable guidelines. In today’s Daily we 
have disclosed 8 of them, the rest can be 
found in tomorrow’s Daily. 

So if you complete at least three sustainable 
measures, you can submit your business 
card to be included in the prize draw taking 
place at Conventa mingling on Thursday at 
4 p. m. 

Thank you for being green. 

1. Take advantage of venues being 
within walking distance in Ljubljana 

and walk from your hotel to the event and 
back. A member of Conventa team will 
be there to accompany you. By choosing 
to walk instead of taking the bus you are 
helping the Conventa show reduce carbon 
emissions.

2. Take notice of sustainable measures 
implemented at Conventa and visit 

the Conventa Sustainability Point stand to 
share your favourite sustainable practices.

3. Where possible minimise the amount 
of waste and separate your waste 

according to the appropriate fractions.

4. Carefully select conference and 
promotional materials to be included 

in your conference bag. 

5. Offer for reuse promotional and 
conference materials that are no 

longer needed. These will be donated 
to the Care Centre Draga, a residential 
care centre for mentally and physically 
handicapped children and adults.

6. Before leaving the trade show, 
return your recyclable name badge. 

Look for badge drop-off at the Conventa 
Sustainable Point.

7. At the end of the trade show, return 
your lanyard so we can donate it to a 

deserving Care Centre Draga. The protégés 
at the Care Centre will use lanyards to 
carry their special augmentative aids, 
helping them to express themselves.

8. The protégés of the Care Centre 
Draga, the designated charity of 

the Conventa trade show, made lovely 
handicrafts. By selecting handmade 
products of the Care Centre, you can 
contribute to creating positive economic 
outcomes for the local community of 
people with disabilities. 
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EVENTS

COLOURS OF CELEBRATION
Yesterday Conventa invited participants 

to attend the Welcome reception 
held in Grand Hotel Union at 19.30. 

The main theme of the Conventa Welcome 
reception was traditional Carnival Ball, 
called Black & White Reduta. It was 
held for some years from 1926 on in the 
Art Nouveau Ballroom of the Grand Hotel 
Union. At that time this was a great and 
elegant event, which took a lot of attention 
of the local media. Guests were not only 
the prominent citizens of Ljubljana, but 
also from other countries. Participation 
was possible by invitation and in black 
&white carnival costume only. 

WHEN I THINK OF CONVENTA  
I THINK OF ...

“Melting pot of opportunities for 
successful business.” 
 
Milan Sajovic, Hotel Lev, Slovenia

PARTY ON!

The Official reception will be held 
today at 19.30 in Cankarjev dom. Guests 
will be distinguished representatives of 
political and economic society in South 
East Europe. Opening speeches and award 
ceremony will be accompanied by music, 
exquisite food and a good glass of wine. We 
will be rolling out the red carpet! 

After the official reception we will rock the 
world with after party at Klub Cankarjev 
dom. Don’t forget to bring your Harley 
Davidson with you!

At the Conventa Welcome Reception 
organisers brought some Black & White 
Carnival Ball spirit into the Grand Union 
Hall, thanks also to the audience that 
took the black & white dress code very 
seriously! 
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AWARDS & PRIZES

CONVENTA RECOGNISES STARS IN  
THE MEETING INDUSTRY

Mrs. Karmen Novarlič, MSc, SPIRIT 
Slovenia*, Deputy Manager - Travel 
& Tourism Sector: In merely five 
years, the Conventa Exhibition has 
become one of the key events in 
Slovenian tourism. This has been 
proven by the great interest and 
approval expressed by principal players 
in business and conference tourism 
in the region as well as the wider and 
increasingly visible positioning of 
Slovenia on the European and global 
map of this increasingly important 
segment of tourism. Being a high 
added-value product, conference 
tourism is one of the key products 
of Slovenian tourism, with tourist 
consumption in this segment reaching 
the very top, while its multiplicative 
effects are the greatest, primarily in 
view of linking local tourist offer and 
tourist products that allow you to learn 
about and discover a destination.

For the first time this year Kongres 
magazine is introducing the INSIDE 

AWARD WINNING SERVICES for the 
most innovative meetings technology 
tools. The idea for this award came from 
the Inside Conference that was organised 
in Belgrade in August 2013. Slovenian 
and Serbian Convention bureau joined the 
forces and brought some great speakers 
with fresh ideas!

The winners, Strawberry Energy form 
Serbia and Viidea from Slovenia, received 
Inside Awards at the Welcome Reception 
in Grand Hotel Union yesterday evening. 
Congratulations!

Conventa wants to encourage stakeholders 
in the field of tourism to contribute 
their work, knowledge and ideas to the 
development of the meetings industry of 
South East Europe. 

With the award CONVENTA HALL OF 
FAME organisers each year reward an 
individual who, with his extraordinary 
and invaluable efforts, made his mark and 
affected the development of the meetings 
industry. The recipient of Conventa Hall 
of fame 2011 award was Mr. Bogdan 
Lipov"ek, general manager of Grand Hotel 
Union and Hotel Lev. 

For the second year in a row, Kongres 
magazine is presenting MEETING STAR 
AWARDS that recognizes outstanding 
achievements in the field of marketing 
destinations, congresses, events and 
meeting industry service providers from 
South East Europe. The award represents 
a noticeable recognition for creativity, 
knowledge and work.

The winners of this year’s awards will 
be announced this evening at a gala 
ceremony in Cankarjev dom.  Join our 
stars today at 19.30 in Cankarjev dom!
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INCENTIVE IDEAS

ORIGINAL INCENTIVE IDEAS: 
Ljubljana Wine Route

You can learn about Ljubljana through 
the incentive programme the Ljubljana 
Wine Route. In the centre of Ljubljana 
at Poga!ar square or in the environment 
of the famous Triple Bridge and at other 
selected locations you will be presented 
with the most successful providers of the 
Wine Festival and Culinary Festival, which 
with their tradition are a guarantee for top 
wine culinary experience. Through wine 
tastings, you will learn about all Slovenian 
wine regions and home products from 
Slovenian farms. The programme will 
be spiced with a teambuilding, in which 
you will work together in the context of 
blind assessment and guess and evaluate 
samples that you have previously tasted.

What you will experience: Through 
relaxed socializing you will learn about 
the culinary, wine and cultural traditions 
of Slovenia and Ljubljana. An unobtrusive 
teambuilding programme will enhance 
motivation and commitment and 
contribute to the satisfaction in the team.

ORIGINAL INCENTIVE IDEAS: 
WINE WORKSHOP 

Fifteen years of the central wine event 
in Slovenia is a guarantee that the wine 
workshop for your conference guests 
is going to be held at the top level. 
Combining food and wine is an art and a 
science. In the wine-culinary workshop you 
will get to know it live and learn secrets 
of marriage between wine and food. In 
addition to traditional workshops, the 
programme also has specialties such as a 
workshop on “orange wines” and others.

What you will experience: team 
experience in a pleasant climate and in the 
context of active learning about Slovenian 
wines and cuisine.

Best time of the year:  
All year around   
Minimum/maximum number of 
participants:  15 – 30 
Duration:  2 – 5 hours 
Distance:  All destinations in 
Slovenia and region

www.slovenskifestivalvin.si

Best time of the year:   
April to November  
Minimum/maximum number of 
participants:  200 – 600 
Duration:  2 – 4 hours  
Distance:  City centre 

www.ljubljanskavinskapot.si
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CONGRESS NEWS

GO.MICE – LEADING AGENCY IN 
THE FIELD OF B2B EVENTS IN THE 
REGION 

In five years, group of experts from the 
congress agency GO.MICE helped to the 
success of many companies and created 
a leading agency for B2B events in the 
region. In addition to the flag bearing 
congress Trade Show Conventa, we 
conducted a number of conferences and 
trade shows in the last year; 5 Conventa 
Trade Shows, Natour Adria, Natour Alps, 
Space and Hot Rest. In total, all events were 
attended by 247 exhibitors. We brought 
402 hosted buyers from more than 
25 European countries to these events. 
Through our system MEET ONE2ONE 

Join us at the BIGGEST marketing event 
for Tourism organised in Slovenia 

intended for key players and decision 
makers in the field of tourism, marketing 
and advertising experts, academics and 
other business professionals working in 
tourism. 

Travel Zoom, the 3rd International 
Conference on Strategic and Creative 
Marketing in Tourism, held from 26 
to 27 March 2013 in Bled, Slovenia, 
will ZOOM IN on the GAPS that occur 
as obstacles on our way to achieving 
our marketing goals in Tourism and 
will show us the way to BRIDGE them 
by transferring new knowledge and 
introducing new marketing tools!

Two days of intriguing lectures, creative 
workshops and good practice examples 
with more than 20 RENOWN academics 
and experts in the field of marketing and 
tourism including:

Dimitrios BUHALIS, Director of 
eTourism Lab / Deputy Director, 
International Centre for Tourism and 
Hospitality Research (ICTHR), School of 
Tourism, UK 

4.640 meetings were concluded, or an 
average of 14.2 meetings per event.

All trade shows were also an important 
communication tool since our e-mails 
alone have reached more than 350.000 
key decision makers. The Trade Shows 
were perfectly organised as evidenced by 
the general satisfaction score of exhibitors, 
who graded our events with the average 
grade 4.42 and invited guests, who graded 
the Trade Show with an average rating of 
4.49.

This year, the portfolio of existing trade 
shows will be increased for additional two 
new trade shows in the field of tourism 
and sustainable sources of energy.

Edial DEKKER, CEO and co-founder, 
Gidsy.com, Germany 

Dr John HEELEY, Director, Best 
Destination Marketing and Associate 
Lecturer in Tourism, Sheffield Hallam 
University, UK 

Klaus-Dieter KOCH, Managing Partner, 
Brand:Trust, Germany 

Mag. Nastja MULEJ, BA Economy, BA 
Sociology, MSc Communication Studies; 
The only Slovenian with a license for 
teaching deBono’s methods for more 
creative thinking, Slovenia 

Magdalena OSMOLA, Marketing & 
Communications Manager, European 
Tour Operators Association

Andra# $TALEC, Director of Red Orbit, 
Slovenia 

Success by Numbers

Travel Zoom Conference

José Filipe TORRES, Founder, CEO & 
Head of Strategy, Bloom Consulting, 
Spain 

Velibor ZOLAK, Managing & Creative 
Director, AMC Communications, 
Montenegro 

and many more!

For more information on the 
conference and registration, please 
visit www.travel-zoom.si or  write to 
info@travel-zoom.si.

The Conference is organized by the Faculty 
of Tourism Studies Portoro# – Turistica 
in cooperation with GO.MICE and Bled 
Tourism Board and other partners.
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VISIT

CHANGED MARKET  
CONDITIONS

In the past year we segmented our 
offer and brought it closer to needs of 
individuals. We developed four pillars, 
namely Vivo Elegance (for the most 
prestigious and boutique receptions); 
Vivo Economy, Vivo Wedding and Vivo 
Congresses, adapted to every need and 
customer. Beside segmentation we also 
focused on eco Catering and presentation 
of culinary art within the Taste 
Slovenia concept. Dishes that represent 
Slovene roots are mostly prepared with 
ingredients of the Slovene origin and 
more importantly ingredients with a 
traceable origin. We think this is extremely 
important and at the same time we are 
supporting our producers and authenticity 
of our cuisine. We present the Slovene 
cuisine in a modified way enriched with 
modern trends. 

MAKING MORE WITH LESS

The biggest advantage of our offer is the 
fact that we do not have the one size fits 
all concept but rather dedicate time to 
every individual client as this is the only 
way to prepare the reception that fits the 
individual type of event and the client’s 
expectations. We have an important role 
of a consultant, often we even help with 
organization of the event as a whole 
not only catering, especially in those 

tough years. Our characteristic is also 
the interplay between culinary art and 
aesthetics and art as we see eating as 
something more than just food. We are 
searching for new solutions all the time 
and adjust service to reduced budgets. 

VIVO CATERING WITH 
ADJUSTED SERVICE

IMPORTANCE OF KNOWLEDGE, 
CREATIVITY, TEAM AND GOOD 
ORGANIZATION

We at Vivo Catering have several teams 
working in various fields and we make 
sure that the concept is polished and 
structurally sound. We prepare the 
event with our co-workers and workers 
from outside of the company. The most 
important are definitely the culinary head 
of kitchen, the head of serving services 
team, experts from the field of design 
and architects. The content is adapted 
to the common thread running through 
event which we interpret and express in 
our creative way. We are trying to make a 
memorable impression on the guests. 

INVENSTMENT TO PERSONAL 
AND KNOWLEDGE

The most important to have quality 
service is satisfied personal. Vivo won 
for the third time award for the best 
employer. Beside that we invest in 
knowledge with personal education 
in Slovenia and abroad and support 
students with scholarships. We also 
include students from secondary schools 
and faculties to working process with our 
specialized mentors. Professional catering 
team is team with style, smile, knowledge 
and good organization.
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VISIT

The only 5-star hotel in Ljubljana takes 
its name from the powerful animal, 

the Lion. The elegant and modern Hotel 
Lev Ljubljana combines classical elegance 
and modern minimalistic accommodation. 
Hotel Lev has 173 hotel rooms and suites 
with a sophisticated lighting concept, 
warm coloured lampshades and modern 
artwork. Business travellers and tourists 
alike can experience the exquisite art of life 
and hotel services at the Hotel Lev.

The Hotel Lev is located in the very heart 
of Ljubljana, just a few minutes walk from 
the main sightseeing attractions and less 
than 30 minute drive from the Ljubljana 
Jo#e Pu!nik international airport. The 
hotel’s impressive 13-storey high glass 
exterior offers breath-taking views of 
Ljubljana’s centre, Castle and Tivoli Park. 

A PLACE TO MEET, A PLACE  
TO CELEBRATE

The modern conference centre of the 
Hotel Lev boasts 9 conference and meeting 
rooms, including the main conference 
room with a capacity of 360 seats in 
theatre layout. All have state-of-the-art 
equipment and make for perfect venues 
for a variety of events – conferences, 
consultations, training sessions, 
incentives, receptions and gala events.  
The top floors even provide a wonderful 
panorama of the city. 

HOTEL LEV  LOVELY, 
ELEGANT, VALUABLE 

LAUNCH YOUR EVENT INTO 
LOVELY LJUBLJANA WITH US

The Hotel Lev belongs to the Grand Hotel 
Union Group, a hotel company with the 
best Ljubljana City Centre located and 
easily accessible hotels offering together 
500 modern equipped hotel rooms and 
suites in various categories and 30 state-
of-the-art conference facilities, meeting 
rooms and boardrooms. 

Grand Hotel Union Group with the 
Hotel Lev boast together:

in various categories

rooms with 10 to 800 delegate capacity 

Contact us directly and arrange your 
personal appointment:

Hotel Lev, Vo"njakova 1, 1000 Ljubljana 
Phone: +386 1 433 21 55 
E-Mail: info@hotel-lev.si

More information about Hotel Lev 
and Grand Hotel Union with its 
accommodation and meeting capacities 
under:

http://www.hotel-lev.si
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CD Congress and Events Management

    When requiring prestigious event location – Cankarjev dom is the answer.

                 Hire of halls with pre-eminent seats, stages, 

                   technical equipment, catering...

22 multi-purpose halls featuring diverse capacities and configurations 
Functional (complementing) foyer areas measuring 3,600 m2

A diverse range of set designs
Competitive prices; we invariably find a solution within the proposed financial framework 
Highly professional and experienced in-house technical team 
Superb location in the city centre 
)MMEDIATE�VICINITY�OF�TWO�UNDERGROUND�CAR�PARKS��®UBIÈEVA�3TREET��:VEZDA�0ARK	
One contact person (event manager) for the entire team of Cankarjev dom
Selection of four outsourced caterers �!NDAMEA��(IA�KULINARIKE�*EZEREK��'OSTINSTVO�-AXI��6IVO�CATERING	

                      

                      Long-time partners enjoy financial and other privileges.

    When requiring first-rate event organisation – Cankarjev dom is the answer. 

                  Seats for pre-eminent position

At congresses
At symposia, seminars, lectures and scientific meetings 
At business receptions
At promotions and press conferences 
At jubilees and commemorations
At exhibitions and fairs
At social meetings and gala dinners
At parties, balls and weddings

At the client’s request all events can also be organised at suitable venues  

across Slovenia and abroad.

congress =art2

Contact us!
We would be pleased to acquaint you with our qualities, professional experience  
and advantages in person as well as take you on a tour of Cankarjev dom. 

P +386 1 2417 122 E kongres@cd-cc.si W www.cd-cc.si/congress
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VISIT

The GR – Ljubljana Exhibition and 
Convention Centre is renowned 

for hosting different trade shows, 
congresses and other events but in 
the past few months it has established 
itself as a venue for world class exhibi-
tions as well.

Last year the fascinating exhibition with 
educational note Bodies Revealed has been 
held there. The journey which explores 
the depths of the human body attracted 
more than 80.000 visitors in less than six 
months in 2012. And indeed, among 24 
exhibition halls there are lots of unique 
and extraordinary opportunities to find a 
perfect fit for cultural events as well.

But the following exhibition is much 
more than that. Da Vinci – The Genius, 
an interactive event, will be held from 
February, 15 until May, 12 2013 in 
a renovated warehouse in one of the 
complexes of the GR. Leonardo da Vinci, 
one of the most revered and dynamic 
minds of all time, has inspired generations 
with his imagination, brilliance and 
innovation. With over 200 pieces 
including 75 life-size machine 
inventions, the exhibition Da Vinci 
– The Genius offers an unmatched 
look inside the mind of the ultimate 
Renaissance Man.

Da Vinci – The Genius will capture the 
spirit of a man who was an inventor, artist, 
scientist, engineer, sculptor, biologist, 
musician, architect and philosopher. 

Those who visit the touring exhibit will 
be transported back into the world of a 
true Renaissance man. The exhibit is a 
rare opportunity to return to the past 
and explore the wonder of scientific 
advancement that continues to influence 
the scientific community.

The exhibition also includes the secrets 
of Mona Lisa, a multimedia exploration 
comprised of high-resolution images and 
a 360-degree walk-around. There will be 
11 themed areas including flight, physics 
and mechanical, anatomy, Renaissance art, 
military engineering and a history of his 
life and times.

Da Vinci was largely self-taught. He 
pledged to himself from an early age “to 
learn all there is to learn” and to challenge, 
through experimentation and application 
of sound scientific principles, everything 
that had been learnt before him. Da Vinci 
– The Genius brings to life the inventions, 
ideas and philosophies found in his 
writings. This is not an exhibit of original 
artefacts, but rather recreations created 

to understand and explore his works, an 
inspiration for the whole family, suitable 
for all ages.

Created by Grande Exhibitions, with the 
assistance of Il Genio di Leonardo da Vinci 
Museo (Italy) and Pascal Cotte of Lumiere 
Technology (France), the exhibition Da 
Vinci – The Genius has been touring the 
world for six years, to more than 40 cities. 
And finally to Ljubljana!

The GR – Ljubljana Exhibition and 
Convention Centre is one of the leading 
events centres in Slovenia comprising 24 
multifunctional halls that occupy a surface 
area of 25,277 square metres, which are 
complemented by 10,194 square metres 
of external space. The function rooms 
providing a high degree of versatility 
can be arranged to welcome any kind of 
meeting from 15 to 4,000 delegates. The 
largest hall can welcome 2,200 delegates 
theatre-style or 1,200 if banqueting set-up 
is arranged. 

 Visit us and discover our advantages. 

GR  LJUBLJANA EXHIBITION AND 
CONVENTION CENTRE  A PERFECT 
FIT FOR CULTURAL EVENTS
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VISIT

Austria Trend Hotel 
Ljubljana****superior is a modern 

first-class hotel built in 2004. Ideal quiet 
location just a few minutes away from 
city centre rush, spacious rooms, friendly 
personnel and an inspiring atmosphere 
are a key to its success. The hotel has 214 
rooms in total and our guests can take a 
moment of relaxation in luxurious spa 
centre with an attractive environment 
and oriental touch. Furthermore, Sense 
Wellness Club offers a fusion of the best 
and most effective elements of traditional 
and modern massage and care techniques 
from all over the world – from Thailand to 
Hawaii.

The hotel is easily accessible and is 
therefore the best choice for hosting bigger 
congresses as well as sport teams and 
celebrities. Lately, we had an opportunity 
to host many sport events. In April 
Sto#ice Sports Park held 2012 IIHF Ice 
Hockey World Championship Division 
I – Group A. All representative teams 

Although Slovenia’s capital has achieved 
about 5% higher room occupancy 

rate in 2012, Ljubljana hotels have seen 
an average of approximately 8% decrease 
in room occupancy comparing to 2011. 
This was due to many newly opened 
accommodation properties of various 
types. Design Hotel Mons, operating from 
2004, has nevertheless made 4% more 
room occupancies last year in comparison 
with the year before. Business travellers 
make up about 70% of all hotel room 
nights at hotel Mons. As a client, business 
travellers are becoming more and more 
demanding and expect to be able doing 
business anywhere, anytime and at 
Internet speed. Mons is responding to 
this demand by offering new features and 
services to lure this increasingly discerning 
clientele. Constant refurbishment of its 
meetings facilities within the congress 

of the six participating countries were 
accommodated in Austria Trend Hotel 
Ljubljana, which is less than 1 kilometre 
distant from Arena Sto#ice. In the first half 
of May Slovenia hosted UEFA European 
Football Under-17 Championship. Austria 
Trend Hotel Ljubljana has once again 
proved to be an outstanding host for all 
of the football teams whose games were 

centre, introduction of a new free of charge 
WiFi system throughout the entire hotel, 
the fulfilment of social responsible hotel 
operations and standards focused on 
more sustainable management based on 
the latest »green criteria« are only some 
features to mention. 

Part of its tactic for increased business 
in the following year is an even better 
combination of leisure and business 
tourism on different scale depending on 

AUSTRIA TREND HOTEL LJUBLJANA

HOTEL AND CONGRESS CENTRE MONS’S 
SUCCESSFUL BREAK THROUGH IN 2012

played in Ljubljana. In November the Draw 
of EuroBasket 2013 took place in Postojna. 
Austria Trend Hotel was the main 
accommodation, conference and meeting 
centre during the FIBA EUROPE Board 
Meeting. This was only the first step and 
official start of countdown for EuroBasket 
2013 championship which Slovenia will 
host in September 2013.

the actual demand, which differs from 
season to season. Mons hotel has done 
some strategic alliances with domestic 
and foreign DMC’s and event agencies 
searching for more international corporate 
events. After hosting the worldwide press 
product launch for new Renault Twingo in 
2006 and $koda’s Yeti in 2009, 2013 might 
be the new milestone in bringing some 
new excellent product launches to this part 
of Europe.  

HOTEL AND CONGRESS CENTRE LJUBLJANA

HOTEL AND CONGRESS CENTRE LJUBLJANA

HOTEL AND CONGRESS CENTRE LJUBLJANA

HOTEL AND CONGRESS CENTRE LJUBLJANA

logo novi superior ANG.indd   1 27.7.2010   14:27:12
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IMPRESSIONS



Co-organisers and international partners:

Official partners:

Technical organizer:

Organizer:
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